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ABOUT WRAP

ÂWRAP helps individuals, businesses and local 
authorities to reduce waste and recycle more, 
making better use of resources and helping 
to tackle climate change.

ÂEstablished as a not-for-profit -company and 
is funded by the governments of England, 
Scotland, Wales & Northern Ireland.



Communicating WRAPôs work through the 
resource efficiency loop 



WRAP support to local councils

ÂStrategic & operational advice on waste collection, 
recycling and waste prevention

ÂDesigning & delivering local communications & 
behaviour change campaigns

ÂTraining and skills development

ÂSupport priorities:

ïImproving recycling performance

ïImproving efficiency of collections

ïWaste prevention

ïPriority materials ïplastic and food

ÂAll support is fully funded



Definition of household waste 
prevention

Avoidance

Reduction

Reuse

Recycling

Incineration 
Waste Prevention

Waste Minimisation

Definitions and Elements of the Waste Hierarchy (OECD)

European Environment Agency (2002) Case studies on waste minimisation practices in Europe .



Focus and Sharing

ÂConsumers will only accept a few actions at a time

Áso target combination of biggest tonnes and 

easier behavioural change

ÁSuccessful behaviour change needs excellent 

research ïplaying hunches wastes money

Áso share costs by joint action and knowledge 

exchange



Communicating Waste Prevention

It is not the same as communicating recycling actions .

Â Invisible ïUnseen and private. Performed mainly in 
the privacy of our own home.  

ÂPersonal ïMisunderstood and driven by deeply held 
beliefs and attitudes rather than social norms.

ÂHabits ïThe more ingrained a certain habit is the 
harder it is to change. You will have to break down the 

old habit and introduce a new one .
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Â Household Food and Drink Waste in the UK

report - published November 2009

Â 8.3mt a year thrown away by households..

Â éwhen most of this food could have 

been eaten (5.3mt)

Â Environmental impact of this food waste 

is equivalent to 20mt of CO2 or the same 

as taking 25% of cars off UK roads

Â With a cost to consumers of £12bn or £50 

a month for families with children

Household Food & Drink Waste


